2015 Attendee / CE Proof of Receipt

TO:
FOR:

MIC Attendee
15th Annual MIC Educational Conference and Trade Show

DATE: March 18, 2015

Amount Paid:

Keep this copy!! It
is the ONLY copy
you will receive!

of

Meetings Industry Council of Colorado

olorado

Educational Conference and Trade Show
11997 W. Coal Mine Drive, Littleton, CO 80127 ~ 720-733-8000
Email: infoldmic-colorado.org ~ Website: www.mic-colorado.org

cMmP:
PREFERRED PROVIDER

A

Meetings Industry Council of Colorado is a CMP Preferred Provider. The program(s) identified with the CMP Preferred Provider logo meet the requirements to receive
continuing education (CE) credit for the Certified Meeting Professional (CMP) credential. All qualifying activities also indicate how many CE credits attendees will receive for
participating on their sessions page. One CE credit = 1 Clock hour. General Sessions are 1.0 Clock hours and Breakout Sessions are .75 Clock hours each.

For more information about the CMP credential or CMP Preferred Provider Program, please visit www.conventionindustry.org.

Note: This program is not endorsed, accredited, or affiliated with the Convention Industry Council or the CMP Program. Applicants may receive CE credit for attending any program that meets eligibility requirements
of the CMP Program. There are no specific individual courses required as part of the applications -selection of eligible education is up to the applicant based on his/her needs.
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pm C7I\5/H;7IS DOMAIN I. MARKETING CMP-1S DOMAIN B. PROJECT EAEASP(S‘USR%OE!A% E HUMAN MANAGEMENT 75 hours PROFESSIONALISM .75 hours
/o hours MANAGEMENT .75 hours o hours

1 Available on-demand after the program ~ Visit www.e-attend.com/mic15 to download the session you miss




